	Paper Section
	Resource
	Summary of Expectations

	Market Analysis
	Use concepts from Intro to Marketing Class
	Provide an overview of Situation

	
Company
	
	

	Customers
	
	

	Competitors
	
	

	Conditions
	
	

	
	
	

	Market Segmentation
	Chapter 7. 
You may also wish to incorporate information from Marketing Research project.
	Define the various segments available for your business.

	Segmentation Criteria
	
	

	Segments
	
	

	Attractiveness Analysis
	
	Which segment would you select and why?

	Target Market
	
	

	
	
	

	Product Positioning Statement
	
	

	
	
	

	Impact on the Consumer
	Chapters 7 – 13
	

	Perception
	
	

	Learning & Memory
	
	

	Motivation, Personality, and Emotion
	
	

	Attitude Assessment
	
	

	Self-concept & Lifestyle Assessment
	
	

	
	
	

	Consumer Decision Process
	Chapters 3 – 6
	

	
	
	

	Marketing Mix – 4 P’s / 7 R’s
	Chapter 2,
Chapters 14 - 16
	This is the section where you apply conceptual discussion (above) to an actionable plan for the market. 

	
	
	

	
	
	


You are expected to utilize at least 4 outside references (your text may NOT be one of them). Suggested resources may be found at: http://www.departments.dsu.edu/library/mrkadvt.html#Target%20Markets
as well as from the resource paper located on my web site (see BADM 475 page).

