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PROFESSIONAL QUALIFICATIONS...
· Comprehensive experience in management, marketing and international trade.

· Demonstrated abilities in teaching and research.

· Skilled in program development and implementation.

· A communicator, at ease in interaction with diverse populations.

EDUCATION...

Ph.D., 2008 

Specialization: Electronic Commerce

Dissertation: Examining a Technology Innovation Diffusion Model within the Hospitality Industry

Northcentral University; Prescott Valley, Arizona


Master of Business Administration, 1992 
Bachelor of Arts in Secondary Education, 1985


Emphasis:  International Business 




Majors:  Mathematics and Spanish

University of Nebraska; Lincoln, Nebraska 



Concordia Teachers College; Seward, Nebraska

ACADEMIC/PROFESSIONAL PROFILE...

Dakota State University: Madison, SD; August 1999 – Present.


Assistant Professor; 2006  - Present
Internship Coordinator; May 2000 – Present
Instructor; August 1999 – 2006
Courses taught:

	· Marketing (traditional and online)
	· Marketing for E-Commerce

	· Organizational Management 
	· Personal Selling and Sales Management

	· Promotional Management 
	· Consumer Behavior

	· Merchandising

· Business and Computer Science Internships
	· Business Statistics

· Freshmen University Experience



Distinction:
· Developed curriculum for Marketing for E-Commerce course and online Marketing course.
· Students achieved the following after completion of marketing classes I instructed:

· Scholarship recipients with Sioux Falls Sales & Marketing Executives – 2001, 2008, 2009.

· First in South Dakota Phi Beta Lambda Marketing Competition – 2001 and 2002.

· Third in National PBL Marketing Competition – 2001.

Committee Assignments and Administrative Services:
	· Capital Campaign  – Faculty and Staff Committee 
	· DSU Marketing and Image Committee

	· WMCI (Wireless initiative) Faculty Committee
· Faculty Search and Screen Committee 

· Direction and implementation of YBA personalized brochure 
· Creation of College of BIS promotional brochure
	· Reviewer – Quality Matters Initiative

· Library Committee

· Board of Advisors, Center of TechnoEntrepreneurship - Humati, LLC 

· Diversity Committee


Huron University: Sioux Falls, South Dakota; November 1994 - December 1995


Instructor
Courses taught:

	· Introduction to Marketing

· International Business

· Organizational Behavior
	· Introduction to Business

· Marketing Research and Statistics

· Advanced Algebra



Distinction:

· Developed and implemented new curriculum for International Business class.

University of Nebraska Independent Study High School: Lincoln, Nebraska; August 1987 - June 1989


Instructor
· Developed and implemented mathematics and Spanish curriculum for students of world's only 

accredited independent high school.

· Served as instructor, liaison, and counselor to students from throughout the world, primarily children of 

foreign diplomats, military professionals, and missionaries, available to as many as 300 students per semester.

· Taught Spanish via telephone to students in remote areas of Nebraska and Colorado.


Distinction:
· Co-authored fourth year Spanish text.

American Institute: Valencia, Spain; October 1985 - May 1986.

Instructor 

· Taught basic, conversational, and written English to Spanish speaking students ranging in age from 5 to 45 years.


Distinction:
· Traveled independently to Spain, successfully establishing residency and career position without benefit of prior affiliation.

SCHOLARLY ACTIVITY...
Tech Coffey, D. & Walters, J. (In preparation). Digital Television Broadcast Adoption in Latin America.

J. Walters, C. Wittmayer, W. Pauli and D. Tech Coffey (Data analysis in progress). Aligning Operations and Marketing Priorities for RFID Implementation.  

Tech Coffey, D. (2009, October). Examining Networking Effects and Digital Television Adoption in Latin America: A Focus on Argentina. Paper presented at the South Dakota International Business Conference, Rapid City, SD. 
Session Moderator at South Dakota International Business Conference, (2009, October).
Tech Coffey, D. (2009, May). Influences: Development of an International Businesswoman. Presentation to the South Dakota American Association of University Women, Madison, South Dakota.
Reviewer – Marketing Communication Strategies (2008, January). The Handbook of Technology Management, Bidgoli (2010), John Wiley & Sons, Inc.  

Tech Coffey, D. (2008, May). Business cultures: Dubai, Spain, Colombia and the UK. A good ol' fashioned slide show with commentary. Presentation at the DSU Faculty Development Workshop, Madison, South Dakota.
INDUSTRY/PROFESSIONAL PROFILE...

LodgeNet Entertainment; Sioux Falls, SD; December 1995 – Present.


Director International Operations; February 1998 – Present
· Direct all aspects of international operations, establish effective business processes and monitor procedures, resulting in efficient and profitable operations.

Distinction:
· Increased international room base from 4,000 rooms to 25,000 rooms.

· Opened 7 new territories, including Mexico, Israel, Dubai, Central America, Dominican Republic, Bahamas, Venezuela, and Peru.

· Developed Pal system for deployment into Asia and Europe.


Director Product Management and International Operations; February 1998 – August 1999

· Developed and administered annual budgets for product management and international operations departments.
· Directed all aspects of international operations, establishing effective business processes and monitoring procedures, resulting in efficient and profitable operations.
· Developed, implemented and monitored product and marketing plan.  This tool was used by all effected departments to provide product marketing and deployment direction for the company.
· In conjunction with Executive Team, determined product development and deployment initiatives.  Assured timely deployment of new products.
· Developed and deployed beta management program, providing consistent communication vehicles and monitoring devices.
· Coordinated annual trade show event as related to product exhibition

Distinction:
· Created and implemented a new product evaluation process.  This process focused product development efforts within the company, providing for increased resources for development of critical products.

· Established the product design requirements for new product platform, utilizing emerging technology.


Manager International Operations; January 1997 - February 1998

· Trained new business partners in all aspects necessary for successful operation.

· Developed and implemented international expansion strategy.

Sales Development Manager; December 1995 - January 1997

· Served as special projects analyst for the sales department, conducting business and marketing analysis on an ad-hoc basis.

· Conducted sales training and in conjunction with the Vice President of Sales, assisted in the planning of the content for the sales meetings.

· Improved on existing business feasibility model (excel based), providing more accurate information to the sales force, thus allowing better business decisions to be made in the field.

· Created an Access database, providing for automated calculation of sales commissions.  Implementation of this database reduced accounting and administrative labor by 60 percent.

American Tool Companies, Incorporated; Lincoln Nebraska; June 1989 - August 1994.


Product Manager; June 1991 - August 1994

· Held P&L responsibility for QUICK-GRIP® and PROSNIP® product lines for one of the world's largest manufacturers of hand held tools.

· Coordinated purchasing, inventory control, market research, and forecasting for assigned lines.

· Interacted with all company departments including Sales, Production, Packaging, Engineering, Research and Development, Customer Services, Marketing Services, and Accounting.

· Determined product pricing, ensuring profitability and competitive market status.

· Performed market research and developed new product concepts.

· Established specifications for and approve packaging, assuring effective design and cost-effective production.

· Designed and scheduled national and international promotional programs.

· Developed and administered annual marketing budget.

· Conducted in-house and field training for sales personnel.

· Performed quarterly budget reviews.

· Prepared monthly sales forecasts.

Distinction:
· In conjunction with company European vice-president, launched QUICK-GRIP® into European market. Shared in packaging redesign, promotional development and implementation, and pricing.  Traveled to Europe, introducing product into market and providing training to professional sales personnel; April - September 1993.

· Served as Executive Producer for award -winning, national television advertisement.  Selected vignettes,


approved actors and determined final cut and music; July 1994.


Marketing Coordinator, International Division; June 1989 - June 1991

· Conducted price analyses for all international markets and all company product lines.

· Developed sales leads through attendance at international markets and all company product lines.

· As Account Executive for Latin America, served as liaison and point of contact to all Latin American accounts.

· Designed advertising for international publications using in-house software and external agencies.
ADDITIONAL INFORMATION...

Languages: 



Fluent in Spanish.


Functional in Portuguese, Italian, and written French.


Computer Skills:


Access, Excel, PC-Sas, CorelDraw, Forecast Pro, PageMaker, MS-CRM, and ACT!
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